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FPRA 2003 - 2004 Survey Results

Total Surveys Returned




29
Distribution Method:




E-mail

Summary

The majority of members responding to the survey attended more than half of the monthly luncheons during the past year. The luncheons seem to be offered at a convenient time and day for most members, although some expressed a desire to "mix it up" by offering morning or evening meetings occasionally. Those who cannot attend a meeting often are prevented by work commitments or conflicts either sporadically and unanticipated, or because of a regular, ongoing conflict. About 20% of respondents said the price of the luncheon prevented them from attending. 

Members were asked about what topics they'd be interested in for next year's meetings. Media relations drew the largest number of responses (15) followed by Online PR (13) and Branding, Financial Information/Budgeting, Special Events and Creative Thinking (11 each). 

About 2/3 said the easiest part of the city to attend meetings is either Downtown or Southside (19 and 18, respectively). Nearly 2/3 of the respondents indicate their company pays for their annual dues and most of those are reimbursed for luncheons as well.

Members generally consider the luncheons a good value, with all but 4 respondents valuing the meeting at $20 or above. Members were generally willing to pay more than $20 for the meeting, with the average at $23.80, but more than 40% said they would pay $25 and 16% said they would spend $30. 

More than half of those responding attended the Image Awards this year and those who did not attend gave varying reasons. The most common reason (38%) was because the individual did not enter the competition.
Almost 90% have visited the website and all areas of the website are utilized. Those areas with the least utilization are the accreditation and state chapter information segments. Only one responded indicated he/she was unaware the local chapter had a website.

Members unanimously like the PDF format for the newsletter and virtually all those surveyed indicated they find each of the chapter's communications helpful and informative. There was, however, some concern expressed about the volume of Emails (both specifically from FPRA as well as in general) that should be noted.

There were a variety of good suggestions to the leadership about making the membership more valuable, including starting a mentoring system for new members, holding workshops, and spotlighting members more often. 

Very high quality programming was recognized by the survey respondents, who indicated this is a very important aspect of their membership.  In addition, the answers reflect a social and networking value to the members. 

Seventy-five percent of those surveyed said they are planning to renew their membership. Reasons for not renewing included a geographical relocation or job change. Two members indicated they were not sure if they would renew.

Members were asked to provide names of individuals who should be invited to join FPRA and 16 suggestions were provided. Nine respondents volunteered for committee assignments, many expressing interest in multiple committees.

All but two (92%) said they are FPRA members and the respondents have an average 7.14 years of experience in Public Relations. About 65% had five or more years of experience and 13 individuals were identified as potential candidates for accreditation. 
Results by Individual Question

1. How many luncheon meetings were you able to attend during the past year

None






4


One






1

Two - Four





7
Five - Seven





4
8 +






12
2. Is the monthly meeting date convenient for you?

Yes






27
No






2

If not, please indicate your first choice for an alternative meeting day:

Tuesday





1

Wednesday





2

First or Third Monday




1

Comments:

"Was looking forward to the NASA guest, but unfortunately that got cancelled. I usually elect to attend meetings based on guest speaker and the topic."

3. Is lunch a convenient time for our monthly meetings?

Yes






24
No






4

Sometimes





1

If not, please indicate another time that you would prefer to meet.

Breakfast





4

Dinner






5

Alternate meeting times



2

4. Please indicate what prevents you from attending the monthly meetings (multiple answers).

Time of day





6

Day of the week




2

Price






6

Location





4

Topic






3

Nothing, I attend most/all of the meetings

9
Other


Business/Work conflicts


10

Hard to get away during middle of the day
1


Limited attendance based on the topic
1

5. What topics and/or speakers would you like us to explore for our meetings and/or professional development seminars (multiple answers)?

Research 





8
Leadership





5
Financial Information/Budgeting


11
Branding/Imaging




11

Planning





9
Tools of PR





9
PR Basics





7
Working with printers and other vendors

9
Florida-based business



3

Media Relations




15
Agency Operations




6
Community Relations




10

Crisis Communications



10
Non-profit sector




6

Special events





11
Sharpening your writing skills


9
Technology





6
Online PR





13
Creative Thinking




11
Opening your own business



7
Evaluation Mechanisms



10
Other


Writing for seniors



1


Sports Marketing



1


Networking to help new grads find jobs
1


Host a state or national conference

1

6. In which area of the city is it easiest for you to attend meetings?

Downtown





19
Westside





3
Riverside/Avondale




5

Southside





18
Beaches





4
Northside





2

Mandarin





4

Clay County





1

Other


Palm Coast




1

7. What do you think is a fair price that reflects the value provided for our monthly luncheon meetings?

$15






4
$20






15
$23






2

$24






0

$25






4

$28






1

$30






0

Other


$20 - $25




1


Fees should be included with dues 

1


$25 - $30 depending on topic


1

8. What is the most that you could spend to attend monthly meetings?

$15






3

$20






4

$23






2

$24






0

$25






12
$28






1

$30






4

Other


Prefer a one-time expense as part of dues
1


$25 - $30 depending on topic


1

9. Did you attend the Image Awards this year?

Yes






15
No






13
10. If you said no, please indicate the reason(s) you were unable to attend:

Date was inconvenient



2
Time of day (evening) was inconvenient

1

Not interested





2

Did not enter the competition



5
The expense





2

Other







Not Aware of it



2


Work Issues




1

11. Who pays for your annual dues?

My company pays




22
I pay my own dues




5

I am not a member




2

Other


Not renewing due to job change

1

12. Do you receive reimbursement from your company for luncheon meeting costs?

Yes






19
No






8

Self employed





3

13. Do you access the local Jacksonville Chapter FPRA web site?

Yes






26
No






1

If yes, please describe the type of information you access the site for (multiple answers):

Chapter newsletter




16
APR information




8
Upcoming events information



20
State chapter information



9
Online member directory



16
Monthly luncheon information/RSVP

11
Job Bank





14
If no, please explain why, or explain the type of things you would like to see added to the site.
"Great site - well layed out."

"No one has ever told me we had one."

14. Is the current PDF format of the monthly newsletter convenient for you?

Yes






29
No






0

Comments:

"Love it!"

15. Do you find the chapter's communications tools helpful and informative?








Yes                        
No

Newsletter




29


0

Meeting Reminder Email


27


1

News That Can't Wait Email


24


2

Meeting Postcard



25


3

Comments


New member/not aware of them

1


Already get too many emails


2


Postcard seems superfluous


1

"I find the postcard to be the most helpful reminder as it is something I can keep on my desk to keep reminding me of upcoming events. The e-mail reminders get lost among my masses of other e-mails."

"I think FPRA is great!!!! Keep it up!"

“Had not received regular e-mail in the past due to mix-up with address.”

16. What suggestions would you give our leadership team to make your membership more valuable to you?

"As both a PRSA and FPRA member, I really enjoy the joint meetings/seminars and would love to see more of those."

"A buddy or partner system for new members for 3 months. The introductory stages are difficult if you don't know what is in place!"

"Maybe consider having a workshop (other than Image Awards) occasionally."

"None at this time."

"Explain better to me why I shouldn't just pay $25 as a non-member to each luncheon instead of paying close to $200 + a $20 lunch."

"Leadership could interact with members more at meetings rather than mostly with each other."

"Because I work for such a large company (1,200 employees) we constantly look for ways to humanize our communication and get back to basics. I think that same tactic would work for FPRA - e.e., highlight members in the newsletter; have monthly meeting speakers show how his/her experiences can really relate to how we (Jacksonville PR professionals) can do business more effectively; or include in the newsletter some suggested resources (books, courses) we can use to further our education in the field. Basics are better (especially for us newbies)."

"Continue great programs and to build membership numbers and diversity. All facets of PR must be well represented."

"Give me free assistance on my work overload :)!"

"Go Lanette! Way to bring the chapter up to speed."

"Help us network better with the community."

"In the last year a real effort has been made to improve programming. It's important to me that I come away from meetings having learned something."

"Wow - where to start. Being on the board was a tremendous experience for me. I was able to expose myself and my company to nearly everyone in the Jacksonville PR field -- it was great! I learned so much about teamwork and depending on others to help you. I would do it again in a second!"

“I’ve already given all of my suggestions to Kim.”
17. Please describe your overal experience with FPRA this year.

"My experience with FPRA has been extremely rewarding. Since I was involved on board level, I was introduced to the behind the scenes aspects of the organizations, and it gave me a new perspective and respect for the organization and for the people who lead the organization, especially on a local level."

"Great. The FPRA leadership has done a fantastic job. I'm just sorry I wasn't able to participate to a greater degree due to my job."

"Very good programs."


"Limited."

"Programs were insightful, good overall."

"Great experience. I was able to attend almost every meeting and enjoyed the speakers and members."

"Wonderful! I am sorry that I will not be in the PR role anymore to be able to serve on the board. It has truly been a pleasure and I wish next year's board the very best of luck!"

"Email and accessing the website."

"My experience has been extremely positive. I've joined a committee and attend luncheons on a regular basis. It's like they say, the more you put into it, the more you get out of it. Great learning and networking opportunities."

"Great experience - I've met some wonderful people through FPRA. I'm excited about the years to come!"

"TBD - have not had much time to participate."

"Value of the luncheons have increased."

"Great experience."

"I've only been a member for a few months, so I haven't really taken advantage of the meetings like I plan to do. But, I have been warmly welcomed into the organization."

"Very good."

"Awesome year. The board has done a wonderful job!"

"I really believe the people that make up FPRA is what sets this organization apart from the others. Great experience!"

“Outstanding year! Great communications and awesome programming. Loved to see the improved diversity.”
“Pleased to be a member.”
18. Your FPRA membership is up for renewal by November 30, 2003. Are you planning to renew your membership?

Yes






22
No






2

If not, please explain.

Not sure





2

Moving to Washington!



1

Job change, no longer in PR



1

19. Please list the names and contact information for individuals we should invite to join FPRA:
16 referrals provided:

Michael Bonts, Communications Director, Northeast Fla. Builders Association

Elizabeth Martin

Diane King, Blue Cross, Blue Shield

George Androuin, Director, UNF University Center

Christine Lewis, Wachovia Merchant Services

Dena Kapperman, VP Marketing, SouthTrust Bank

Caryn Best, Communications Director, Kemper Auto and Home

Martha Weaver, Daily Billboard

Bethany Kline, Daily Billboard

Linda Crofton, Sponsorship Manager, Jacksonville Zoological Association

Deborah Thompson, African American Chamber of Commerce

Heather Surface, Super Bowl Host Committee

Volunteer Coordinator, Super Bowl Host Committee (name unknown)

Tonisha Landry, Willie E. Gary Football Classic

Jo Maloney, PRI Productions

Elsie Hopkins, Corporate Communications, IBM

20. If you are interested in serving on a committee, which committees would you like to serve on (multiple answers)?

Membership





1

Image Awards





3
Golden Image (state)




1
Programs/Professional Development


2

Communications




6
Community Service




4

Public Relations




3

Job Bank





1

Other:


APR/CPRC local and/or state


1

Member of FPRA

Yes






27
No






2

Years in Public Relations
One






3

Two






1

Three






2
Four






2

Five






4

Six






3

Seven






2

Eight






1

Nine






4
12






1

14






1

15






2

22






1

Average for those who responded to the question (27)

7.15 years
Membership Leads

Michael Bonts -- Northeast Florida Builders Association

Communications Director

P.O. Box 17339

Jacksonville, FL 32245

(904) 725-4355

(referred by Melanie Green)

Elizabeth Martin

(referred by Angela Mack)

Diane King

BCBS

241-4484

(refered by Shirley Lee)

George Androuin

Director, UNF University Center

12000 Alumni Dr.

Jax 32224-2678

620-4226 x. 4226

(referred by Sheila Allport)

Christine Lewis

Wachovia Merchant Services

489-3273

(referred by Sheila Allport)

Dena Kapperman

VP, Marketing

SouthTrust Bank

1301 Riverplace Blvd., Suite 300

Jax 32207

798-6929

(referred by Sheila Allport)

Caryn Best, 

Communications Director

Kemper Auto and Home

(referred by Cathy Carpenter)

Martha Weaver

Daily Billboard

281-0000

(referred by Lucretia Simmons)

Bethany Kline 

Daily Billboard

281-0000

(referred by Lucretia Simmons)

Linda Crofton 

Sponsorship Manager

Jacksonville Zoological Association

8605 Zoo Parkway

Jacksonville, FL 32218

(referred by Jenny M. Johnson)

Deborah Thompson

African American Chamber of Commerce

358-9090

(referred by Laura Cagan)

Heather Surface

Super Bowl Host Committee

493-7239

(also, the new volunteer coordinator for the host committee, name unknown)

(referred by Laura Cagan)

Tonisha Landry

Willie E. Gary Football Classic

359-0995

(referred by Laura Cagan)

Jo Maloney

PRI Productions

493-4107

(referred by Laura Cagan)

Elsie Hopkins

Corporate Communications

IBM

ehopkins@us.ibm.com
(referred by Candy Bowen)

Committee Volunteers

Membership (Sheila)

Celeste Pattee

Image (Laura)

Kelly King

Lanette Hart

Golden Image  (Trista)

Shirley Lee

Programs/Professional Development (Lucretia)

Christopher Hoyt

Andrea Bush*

Communications (Candy)

Shirley Lee

Christopher Hoyt

Cathy Carpenter

Joanna Buzar

Andrea Bush*

Community Service (Sophia)

Shirley Lee

Kelly King

Joanna Buzar

Andrea Bush*

Public Relations (Eric)

Shirley Lee

Christopher Hoyt

Andrea Bush*

Job Bank (Angela)

Christopher Hoyt

APR/CPRC (Erik)

Anne Dubois

*Not currently an FPRA member

POTENTIAL APR CANDIDATES

Celeste Pattee

Melanie Green

Cheryl Munn

Angela Mack

Christopher Hoyt

Joye Hemingway

Sheila Allport

Ashley Shaddock

Lucretia Simmons

Christine Murray

Kelly King

Dan Dundon

Jenny Johnson

POTENTIAL CPRC CANDIDATES

Tricia Ridgway-Kapustka
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