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FPRA Web - Members Section: Chapter Management (link for branding policy)
Branding Policy

Written: December 2000

Most Recent Revision: September 2002

Rationale:

The Florida Public Relations Association is an organization dedicated to enhancing the field of public relations in Florida.  The organization is comprised of separate chapters throughout the state each of who are part of and build upon the FPRA Brand.  

Brand is a term that includes all aspects of the organization’s image, from logo design and colors, to programs, marketing, mission and culture.  Every communication on behalf of the Association by any individual or chapter contributes to the Florida Public Relations Association brand.  

The goal of this branding policy is to ensure the integrity of the FPRA brand. Each member, from the chapter level to the association’s Board of Directors should explicitly follow the policies outlined herewith.

Procedure:
I.  Association Name

1. The name of the organization may be referred to as the Florida Public Relations Association.   

2. The Association may be referred to as FPRA in written or verbal communications as long as the Association logo appears or the Association name is referred to in its entirety in the communication.

3. No other term should be made to refer to the association in written or verbal communications.

II. Logo Usage (See Graphics Standards)

The FPRA quote marks logo should always be followed by a ® symbol.  

1. The logo may not be distorted in any way, nor should any type or graphics be placed within the quote marks.  

2. When used with the logo, the words “Florida Public Relations Association” should always be typeset in Helvetica normal, all caps, and should fall within the logo parameters shown in Graphic Standards.

3. When displayed in one color, the logo and type should appear either black or reflex blue.

4. When displayed in two colors or more, the quote logo should be printed in Reflex blue and the type should appear in black.

5. If used in a one or two-color piece using colors other than black or reflex blue, logo should be printed in one-color, using the darkest color tone.

6. Logo may be displayed in 100% reverse or screened.

7. The VP Communications must approve deviations of the standard use of the logo.

III.  Terminology

1. When referring to a member of FPRA’s Executive Committee, the person should be referred to as “Name, Title, of the “state Association,” or “name, title of the Florida Public Relations Association,” i.e. John McShaffrey, APR, president of the Florida Public Relations Association.

2. When referring to an officer of the local chapter, the person should be referred to as “Name, title of the chapter name of FPRA” i.e. John Doe, APR, CPRC, President of the Jacksonville Chapter of the Florida Public Relations Association.”

IV. Event Branding

The following events are branded events of the Florida Public Relations Association and may not be presented in partnership with other organizations.    

The chapter may, if they so choose, allow other organizations to sponsor the event as long as FPRA maintains ownership of the event.  

1. FPRA Annual Conference

2. FPRA Professional Development Seminars

3. Golden Image Awards and Chapter Image Awards

4. Counselors Network

5. Certified Public Relations Counselor (CPRC)

Responsibility:

The Vice President Communications will be responsible for reviewing the graphic standards and branding policies annually in addition to monitoring communications from each chapter and the state officers to ensure standards are maintained.

Resources:

Graphic standards and branding policies should be provided each year.
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